
 

 

The Voice is a tabloid newspaper established in 1993 with shorter 

stories, big pictures and bold headlines. In having achieved the goal of 

becoming Botswana’s best selling newspaper, we concentrate on 

‘human interest’ stories. Our view is that anyone who can read is a 

potential customer, therefore our marketing team will take the time to 

tailor make specific needs analysis for every client. 

 

The Voice Newspaper is an exciting, well balanced read. It is an all 

rounder that entails a general section of news with emphasis on human 

interest as well as topical issues, a business section as well as a 

comprehensive 8 page entertainment/fashion pull-out.  

 

The Voice is by far the highest circulating newspaper in Botswana and 

the right vehicle for adding value to advertisers seeking maximum 

exposure which allows clients to get value for money and a return on 

investment. Given our low population (under two million), the newspaper 

draws readers from all walks of life, encompassing the youth, the 

business elite, academics, socialites as well as the ordinary person. 

 

The Voice is listed with the Audit Bureau of Circulations of South Africa 

and has been in the lead since 2005 proving that it is by far the leading 

Newspaper in Botswana. 

 

The Voice online is the most visited of all in Botswana.  We get on 

average 20 000 unique visitors and 180 000 page views weekly with 

daily updates. Our Facebook page is equally leading compared with 

other newspapers with +550,000 fans, 22 000 followers on Twitter and 5 

000 Instagram followers! 

History, background and USP’s  



NORTH 

 Francistown 

 Selebi-Phikwe 

 Maun 

 Mahalapye 

 Palapye 

 Serowe 

 Orapa 

 Kasane 

 Letlhakane 

 Tutume 

 Sebina 

 Nata 

 Mopipi 

SOUTH 

 Gaborone 

 Lobatse 

 Mochudi 

 Molepolole 

 Ghanzi 

 Jwaneng 

 Kanye 

 Ramotswa 

 Thamaga 

 Hukuntsi 

 Tsabong 

 

 

 Distribution  



Chain Stores & Shopping Centres in Distribution Area 

Chain Stores in Distribution Area:  

How many of a specific chain store is found in his 

distribution area – and where. Eg:  

Checkers:     (1 nationwide) 

PnP:             (9 nationwide)   

Shoprite:       (11 nationwide) 

 Spar:  (25 nationwide)  

Choppies (63 nationwide) 

Payless  (10 nationwide) 

Shoppers (23 nationwide) 

Supa Save (5 nationwide) 

 

  

Publisher must determine all the info as above. NO 

restaurants/car dealerships/Fashion 

stores/Gyms/Jewellery Stores/Estate agencies/banks) 

 

 

Shopping Centres: 

 Game City Mall 

 River walk 

 Rail Park 

 Airport Junction 

 Molapo Crossing 

 South Ring Mall 

 Nkoyaphiri 

 BBS mall 

 Galo Mall 

 Nzano Mall 

 Nswazi   

 Water Shed 

 Boiteko 

 Engen Junction Mall 

 New Mall 

 Old Mall 

 

 

 

 

 

 



Demographics 

READERSHIP LSM 

Black 70 % 

4 - 9 White 10 % 

Indian 10 % 

Coloured 10 %   

AGE LSM 10 5 % 

00 – 19 20 % LSM 9 7 % 

20 – 24  30 % LSM 8 9 % 

25 – 49  30 % LSM 7 17 % 

50+       20 % LSM 6 22 % 

GENDER LSM 5 25 % 

Male 40 % LSM 4 12 % 

Female 60 % LSM 1 -3 3 % 



(Only if applicable, please provide details of all achievements/awards/recognition 

presented to your publication) 

 
- The 2008 Sol Plaatje Leadership and Excellence Award in the religion of its effort in reporting 

HIV/AIDS. 

-The PMR Africa Diamond Arrow which recognises Botswana Leaders and Achievers and 

companies doing most in their business sector to stimulate the country ‘s economic growth and 

development. 

- Print Media House of the year 2015 Botswana National Sports Council 

 

. 

Accolades  


